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Category Course Title Credit Hour Lrell FSpring LFall FSpring
H|E/AR FEaE SR BRaE
Lecture/Practice Lecture/Practice Lecture/Practice Lecture/Practice
RTansa 3 3 3
Special TuplcsmE -Commerca
GAREFEaaHLE 3 3 3
Trade Industry Development and Changes
HIITHIES
Digital Marketing Theary 3 3 3
% ARk
FRET MBI Research Methodology 4 2 2
Thess 8 & 4
ASENRE
Langu;ge Pro!'cie;rc\,- Test (1) 9 ¢
; A
Subtatal 17 7 6 3 ) %
SAEEEt
Subtetal, Compulsory u 17 6 3 2 8
EERFEEHTEL
Interpational Brand ODcf&TrCur'IS and Nar.-ctngAgenc €5 2 3 2
HAHE() -
Corporate’mem(h'pl b § o
MBS AERERR 2 3 2
International Procurement and Freight Agency Practices
SXLEERANAAZE 2 2 3
Intercultural Cemmuncation and Human Resource Management
EEEF(Z)
Corporate \mernshm 1l 3 6 0/6
SHERBEHRGHNEEEE 3 2 2
Trade Business Development and Distributor Management
| BRleRRGES ) 2 2
Economic Geography and Market Analysis
. FENEREENT P 2 2
Production and Operations Management Practice
ezttt 2 2
Seminaron Service Trade Mzanagement 2
. R AREGSE 3 3 3
Seminar on Entrepreneurship Development
FEEBEAGT 2 2 2
- Business Intelligence Applicat'ons Analysis
FraT g RikiE
EEABER 2 2 2
Advanced Practical English
- EMERERAERS T 3 2 2
International business management and case analysis
WRHEmAL 3 3 3
Logistics and customs clearance
B EHuEAHAeZOT 2 2 2
Regional Economic Integration ard Talwanese Investment
L BUOTHEZRNAR 2 2 2
Digital !JarlfetmgCases and Practices
THERHES 2 2 2
Banking and Practice for E-Commerca
BAERERS P 2 2
Internet Ent:ep'enaursh pand Casn Analysis
HEHae
Trade 2nd Soc:‘n!ugy 2 2 2
ES R A 2 2 G
Trade Disputes and Remedy Practices
u ARABMEFHE 2 2 2
Business Communication and Negotiation Strategies
HETH
social marketing 2 2 2
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The number of gad tion :redwtsmustbe’:\easl30credlts(Etmdmwcredxtsfor thet h
% :Sﬁ‘-!ﬁ IESRF R 510 BEEAREHEEF 2 EHNAEASESE (ALES
Master' ss(udentsml sdepaltmenl mustn‘eetIarguaaeproflcnencyrequr{emenlsbefuregr duatonm accordance with the academic rules for the master' s programs of the department.
I HBEESENTEFIREENL i) o

Credits fromlnternshlpscan bec:)unted aseect-\ecreduls up to a maximum of three (3) credits.
4.3 Efﬁﬁaﬂﬁﬁﬂ;-,— ) LS Y SRISH Y
£

é.mthllcrednsfro'nrequwredcousas and at least 19 credits from the Master' sPrograms’  elective courses.

A

In dem ude s must enm'l inno fe ver than 4 and no mare than 18 credits per semester.
5&f$§wl*$£hé§ S5l
The list of courses ta b2 taken may ybe rewsad as recessaryto 2ccommadate the development of the department’s characteristics.




